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We Are a Fast-Growing Consumer Finance Enabler in China

Technology-empowered
consumption scenarios

é
New Retail Merchants

=& Ji\N

e
‘ Customer Payment / Credit CoL-brarIItded i
Touchpoints Solutions Pr:g:an{s
81 mm 8.95 mm RMB1.46 bn
# of Transactions®  Merchants Connected GMV of Fengile®

to Lehua Card?

1. As of June 30,2021
2. As of June 30,2021
3. In 2Q 2021

LEXINRIE

New Generation Consumers

Salls
A T

143.9 mm+

Registered Users'

Fengile Lehua Card Membership Le Instaliment
Program
Just right » just perfect
Founded in 2013

Accessible credit and
superior user experience :

Financial Partners

il [

i
Risk

Operations

QI
I(

1%

~100+

Funding Partners?

Customer
Services

RMB60.6 bn RMB90.5 bn

Loan Originations? Loan Balance?




We Serve the New Generation Consumers

1.

New Generation
Consumers
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We Connect Consumers to Our Flagship Products through Omni-Channels
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We Offer Seamless Experience to Our Users

— A Typical Day for New Generation Consumer
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We Have Extensive Merchant Relationships
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We Enable Financial Institutions through Our Proprietary Systems

Superior Technology Solutions and...
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Lingxi Hawkeye Wormhole
Al Platform Engine System
100% New Loans

Facilitated from Institutional Funding

...Diversified and Flexible Cooperation Models
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We Power Our Platform with Cutting-edge Technologies

97% customer enquiries solved by @
Al Customer Service

Customer Complex
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OUR
TECHNOLOGIES —




Our Unique Lingxi Al Platform to Bring Superior Customer Experience
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Our Advanced and Customized Credit Risk Management

— Hawkeye Engine: Automated and Dynamic Credit Approval
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Our Industry-leading Funding and Asset Allocation Technologies

— Wormhole System: Effective Connection between Individual Customers and Financial Institutions
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OUR OPERATION &
FINANCIAL METRICS —




Stable Business Growth

— Total Outstanding Loan Balance' — Key Metrics of Our Loan Products
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1 Outstanding principal balance represents the total amount of principal outstanding for loans originated on our platform at the end of the relevant period, which includes both on and off-balance sheet loans
2 Total loan origination represents the total amount of loans originated during each relevant period, which includes both on and off-balance sheet loans 1 1



Strong Customer Acquisition (i mousands)

— Registered Customers
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— Customers With Credit Line
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More Resilient Business Mix

— Total Operating Revenue — Gross Profit
(RMB mm) (RMB mm) ,
i |
| |
1 1
| |
| |
1 |
1 |
1 |
3,188 3148 3155 4 a3 : 3,269 :
2,958 ’ 2,944 | |
: 620 1,701 ' 1,661
2.500 419 I 1.520 :
’ I 636 : 1,478 ’ 1
287 ma ' 1,369
I | |
I 1,099 l
: 968 978 |
1,969 : I
| |
1,846 : l
1 |
1 |
1,686 1.8378 '
el | 167 I
1 1
1,143 527 @ 570 470 B 471 | m ] :
2Q19  3Q19  4Q19 1020 2Q20 3Q20 4Q20 1Q21  2Q21 2Q19  3Q19  4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q2
M Online direct sales and M Credit-oriented services W Platform-based services

services income income income



1

Diversified Funding Channels and Stable Funding Cost

— Profit / Risk-Sharing Model — Weighted Average Interest Rate of Institutional Funding Partners

% of New Loans Facilitated via Profit / Risk-Sharing Continued Optimization of Funding Cost'

Cooperation model with financial institutions (Off bis loans, excludes intermediary payments and guarantee costs)

7.8%
7.6%
7.4%
50% T
40%
32%
13%
2017 2018 2019 1Q-3Q20  4Q20 1Q21 2Q21 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21

Annualized weighted average interest rate charged to customer by funding partners.
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Credit Statistics

— Vintage Charge-Off Curve —30 Days+ Delinquency Ratio
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Credit Statistics

— 30-day Delinquency by Vintage — First Payment Default 30+ for New Originations
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Well-maintained Operating Efficiency

— Total Operating Expense'/Average Loan Balance?
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1 Annualized

— Operating Expense Breakdown'/Average Loan Balance?
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2 Average loan balance represents the average beginning and ending outstanding principal loan balance on and off-balance sheet of respective year.
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Research and Development
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Profitability Back to Pre-COVID19 Level

— EBIT (GAAP)' — EBIT (Non-GAAP)?
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1 Net (loss)/income plus income tax (benefit)/expense and interest expense, net
2 Adjustments include share-based compensation expenses, investment-related impairment and investment loss



